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about
tHe Course

An advanced, professional-development course designed to cultivate the participants’ capacity for competitiveness, creativity and innovative thinking, and provide
them with the means to mark themselves out in an increasingly homogenised world.
Today’s society is undergoing a process of profound, constant and rapid change.
The group of people we interact with regularly is increasingly “international” and
the multicultural nature of our towns and cities is more evident than ever. This
diversity not only conditions the way we live, it transforms our very cultural traditions, and learning to keep our own traditions intact, while accommodating and
even welcoming these processes, requires a creative, innovative approach. We be-

A professional Executive Master
Course jointly organized by Università
Cattolica del Sacro Cuore and Studium
Florentinum, under the aegis of Opera
di Santa Maria del Fiore.

lieve such originality is, in itself, a competitive advantage that can help individuals
grow, in business and in their careers.
The Opera di Santa Maria del Fiore – in the form of the Studium Florentinum initiative – and Università Cattolica del sacro Cuore of Milan have joined forces to
address these issues in the form of an executive master’s programme. Taught in
English, this advanced, one-year cultural-managerial course draws on a broad
base of humanities and social science subjects, including economics, to provide
participants with cross-discipline experience and working methodologies that can
be applied to a large range of careers and professional contexts. The Master’s Degree is delivered by Università Cattolica del Sacro Cuore.

02

Course aims
and student
Profile
This executive master’s course is designed, primarily, for students who have grown
up outside of western culture, such as those from the Indian subcontinent, Eastern Asia and Africa. Most will be young graduates and will ideally have studied
Arts and Social Science subjects such as Tourism and Economics, young people
either on the verge of a new career or already engaged in the world of work, either
as professionals or employees of companies that operate in the arts and other cultural fields such as the fashion and luxury goods sector or tourism. Young people,
therefore, who are seeking to develop their CVs through a combination of taught
classes and classroom-based learning on the one hand – with an emphasis on
creative thinking – and direct experience of managerial processes – in which success is built on innovation – on the other. The course is also aimed at businesses
that are seeking to invest in their own younger employees as part of a commitment to uncovering (starting with the traditions and history of their own local
context) symbols and stimuli for new and creative ways to tackle the challenges of
globalised competition.
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WHY
florenCe?

Florence has become synonymous with goods and produce of the highest quality,
the success of which is built on an unbreakable connection with their place of

Studium Florentinum aims at establishing
connections and solid relationships with
participants well after the course is over,
so that they may become ambassadors
of Renaissance culture and spread its
canon and universal values of beauty
and civilization, which have always been
key to success and distinction worldwide

origin and the natural inclination for beauty that this part of Italy has engendered
from time immemorial. This phenomenon, and the great success of the Made
in Italy and Made in Florence labels, is a conspicuous example of the “country of
origin effect”, whereby what a location produces, and what it has to offer in and
of itself, brings with it a whole world of associations, from the unique expertise
and cultural heritage of the people to the traditions and historical memory of the
place, whether it be Italy as a whole or Florence in particular.
In this way, the place in which a person studies or works can itself become an
active part of the learning process. What we are offering is more than a simple
master’s course. It is a professional and educational experience during which all
the harmony, beauty, expertise, and innovative and cultural capacities that Florence has accumulated over the centuries is ineluctably transmitted to the student.
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tHe oPera di
santa maria
del fiore and
tHe studium
florentinum
The Opera di Santa Maria del Fiore – or Opera del Duomo – is a private institution
that has been responsible for the upkeep and oversight of Florence’s cathedral and
associated structures since 1296. As such, it is the guardian of that very branch of
western culture that blossomed and developed in Florence from the late Middle
Ages into the Renaissance, a tradition that finds in the cathedral one of its greatest
physical expressions. Over the centuries, the Opera has acquired a vast wealth of
experience in various fields, including: art conservation and restoration, maintenance programming, financial and administrative management, history and science communication, archive management, marketing and promotion.
As such, the Opera itself provides the ideal case study from which to develop the
master’s course as a whole. The course is an educational journey – incorporating taught, class-based work and practical experience – that evokes the Studium
Florentinum, the city’s original university institution, which was founded in 1321
in premises that today belong to the Opera del Duomo. It was in these halls that,
through the teaching of law, medicine, science, the arts and the classics of ancient
Greece and Rome, the foundations of Humanism and the Renaissance were laid.

05

universitÀ
CattoliCa del
saCro Cuore
Università Cattolica del Sacro Cuore is a comprehensive university, covering an
impressive range of programs from Law, Philosophy, Political Science and the Arts,
through to Economics & Business, Accounting & Finance, Agriculture, Psychology, Medicine and Linguistics. In the renowned QS World University Rankings
by Subject 2016, Cattolica’s ascendency placed the University in formidable company, with 10 disciplines ranked in the top 200 in the world, or higher.

At Cattolica graduate students and professionals are supported to build a portfolio
of experiences, competencies, skills and networks through various means. Where
one journey is never complete, without a new journey planned. Where the commitment to lifelong learning is viewed as a given, not a rite.

An Executive Master experience allows participants to push new boundaries. To
open their mind to a completely different world, share diverse perspectives, instil
alternative ways of thinking, enjoy a once-in-a lifetime experience to become immersed within a completely new culture and experience.
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institutional
aims

The training program will be entirely
in English, and is speciﬁcally designed
to combine a theoretical approach with
productive success experiences, starting
from the history and management solutions
of Opera di Santa Maria del Fiore,
examined as a case history of particular
relevance for the role it has played
in the building of Western culture.

The Studium Florentinum seeks to establish and maintain its relationship with
students beyond their experience on the master’s course. We believe the course
will make of these participants ambassadors for those tenets of beauty and civility, and the universal values, that have historically been Florence and Italy’s gift
to the world. The same values, we believe, will provide the participants, once the
courses have come to an end, with a base on which to found their future learning
and development as they go on to make a success of themselves wherever in the
world they may be. A range of information and communication channels allow
our students to maintain their relationship with the Opera di Santa Maria del Fiore,
but also with Florence and the cultural, artisanal and business environment that
provides the foundation for the learning experience during the Master.
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learning
metHodologY

This master’s programme combines taught lessons with workshops, group work
and case studies – that of the Opera di Santa Maria del Fiore first and foremost – to
provide students with a complete learning experience. The programme is organised in four phases:

- An introductory e-learning course designed to present the basic concepts underlying the master’s programme and reinforce each student’s knowledge of the
separate subjects covered.
- Six months of class-based learning, including three taught modules, themed
seminars and team projects.
- From three to five months of strategic practical work experience with some of
the region’s leading business enterprises.
- A final project.

08-09

full list of
Course
ComPonents
1. Introductory upgrade web-based courses (e-learning)
- History of Western and Italian art
- Tourism context
- Accounting basic principles
- Introduction to business administration
- Introduction to marketing
2. Core courses (420 h)
History of art and cultural heritage
- Conservation and innovatio
- Santa Maria del Fiore and Cathedral construction sites
- Museology and the Museo dell’Opera del Duomo
- Art, society and communication in the Italian Reinassance
- Sustainability, maintenance, restoration management and programming
- Cultural heritage in UE law

08-09
full list of
Course
ComPonents

Management
- Business strategy
- Accounting and finance
- HR management and service management
- Marketing, communications and place branding
- Intercultural management
- Operation and logistics
- Soft skills: negotiation, communication and leadership
Creativity, innovation & tourism
- Introduction to creative industries, innovation and tourism
- Landscape and cultural Heritage in creative industries
- Service design in creative industries
- Management of creative destination
- Event design in creative industries
3. Field project
- Internship (3 months = 420)
- Project work (1 month = 140h)
4. Final boot camp (32h)
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learning
bY doing

These teams will work together for the duration of the Master and will collaborate
with professionals and mentors from sectors that include:
- Museum/Monument/ Gallery management
- Tourism services
- Tourism promotion
- Restoration and conservation management
- Cultural foundations
- Regional tourist boards
- Luxury and fashion
- Agri-food business
- ICT
- Finance
- Publishing
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admissions
reQuirements

Participants will already possess a a bachelor’s degree requiring a minimum of 3
years of study (180 ECTS), which must be awarded by the end of July 2017 by a
higher education institution officially accredited in the country in which the degree is obtained. This degree will preferably be in the Arts or Social Sciences and
in a related field such as Tourism.

Language requirements: English language proficiency
Applicants whose first language is not English will require either:
- An overall TOEFL iBT score at least 80 or an overall IELTS Academic score
of at least 6.0
or
- To have successfully completed a degree program taught in English

The classroom
will be divided
into working teams

Tuition fees & scholarships
The cost of the program is €15,000 including all study materials, teaching and
free access to all campus facilities. A number of merit based scholarships are also
available
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Partner
ComPanies:
models of
innovation
A real master experience can’t exclude
a strategic practical working experience
in the most prestigious Florentine
companies. These Region’s companies,
all of them success stories built on a
cultural legacy made of creativity and
innovation, will be the venue in which
to develop ideas to enrich professionalism

A master’s course like this would not be complete without a period of strategically selected work experience with one of the leading companies operating in the
Florence Area. We arrange these placement, in the first place, because the course
adopts the principle of “learning by doing”: class-based work is integrated with
the cultural context of our surroundings, primarily in the form of leading local
companies that offer concrete examples of Florence’s history and success in managing its cultural heritage.
We seek to offer each candidate an internship tailored to his or her cultural background and professional aspirations. This way, the student stands to benefit from
working in a real business environment, and the company benefits from the candidate’s intercultural skills.
These companies provide a forum in which to develop ideas and enhance the candidate’s professional skillset. Each one is a success story in its own right, having
successfully built on a cultural legacy made of creativity and innovation, will be
the venue in which to develop ideas to enrich professionalism.
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Partner
ComPanies: models
of innovation

Art Defender is active in the conservation, safekeeping and protection of publically and privately owned works of artistic and historical value.

Arterìa srl is the leading Italian market leader in the packing, handling, transportation and installation of artswork.

Azienda Agricola Case Basse is a winemaking estate in the south-west of the
Montalcino region; where Sangiovese Grosso grapes are grown and turned into
the finest Brunello wines.

Azimut Holding is a global company that provides asset management and financial advisory services for investors through its advisory networks.

Banca Federico del Vecchio provides significant financial support to the business
service, and manufacturing sectors through innovative products and services.

BB Spa is a manufacturer of luxury metal accessories, overseeing the entire production from refinement to the design and development of prototypes.

Business Strategy is a leading adviser to SMEs seeking entry to foreign markets
in the agribusiness and luxury sectors.

Chianti Banca - Credito Cooperativo S.C. is a non-profit cooperative bank that
provides its members with full portfolio of banking and insurance products.
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Partner
ComPanies: models
of innovation

China 2000 srl is the leading operator in the field of Import/Export Trade with

Giunti Editore is an large major publisher whose stated mission is the dissemina-

China and focuses on the promotion and commercialisation of quality Italian

tion of knowledge and culture in the form of publications that manage to com-

products in the Chinese market

bine academic rigour with accessible language.

Colorobbia Italia is part of ceramics producer. Gruppo Colorobbia develops glaz-

Grado Zero Innovation is an innovative company set up to research materials

es and other colouring and finishing materials for ceramic tiles.

and new technologies for the development and improvement of new products and
processes.

El.En group leads a group of companies dedicated to the development and production of laser systems for medicine, industry and cultural heritage conservation.

Hitachi Rail Italy specialises in the manufacture of technologically advanced rail
rolling stock. Representing the evolution of the AnsaldoBreda firm, it offers a wide

Emilio Pucci is one of Florence’s most iconic brands and is renowned for its

range of products, from high speed stock to driverless subway trains.

clothing, handbags and leather goods, its footwear, eyewear and beachwear lines
and its silk accessories.

K-array is a respected manufacturer of innovative pro audio solutions, with a focus on the design and manufacture of revolutionary high-efficiency audio systems.

Fattoria Valdastra is a farming company with a particular focus on organic agriculture; and rearing prize organic Limosine and Chianina beef cattle and Suffolk sheep

La Marzocco has been making professional espresso machines since 1927 and
has earned an unrivalled reputation for the quality, attention to detail and distinc-

Fratelli Alinari was founded in Florence in 1852 and has been operating in the

tive design of its products.

field of photography for longer than any other surviving company. It owns a library of over 4 million images, ranging from daguerreotypes to modern colour

Lanificio Faliero Sarti was founded in 1949 and specialises in the production of

photographs.

highest quality fabrics for the haute couture and pret-a-porter fashion sectors.

Galleria Tornabuoni was founded in 1965. It is renowned for its contribution to

Marchesi Antinori can trace its history back to the Middle Ages. The company

the cultural vitality of the city in the form of events and exhibitions, as well as its

produces high quality wines of elegance and complexity that have attract the at-

role as a commercial art dealer.

tention and acclaim of wine connoisseurs throughout the world.
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Nuovo Pignone GE Oil & Gas is a subsidiary of the American multinational con-

Sapaf has been in the hands of the same family for three generations. It contin-

glomerate corporation General Electric.

ues to mark itself out for the quality of its exclusive, entirely-handcrafted leather
accessories, and the standard of its artisan workmanship, which was founded on

Officina Profumo Santa Maria Novella is one of the oldest pharmacies in the world.

over 50 years of experience.

It continues to adhere to the traditional processes used by the friars who founded it,
using only the finest natural ingredients for its health and beauty products.

Starhotels is based in Florence and specialises in an authentically Italian brand
of hospitality. An independent, family-run business, with a portfolio of 29 luxury

Officine Panerai is a luxury watch manufacturer that was founded in Florence in 1860.

hotels: a true Italian success story.

Pandolfini Casa d’Aste was founded in 1924. An auction house, it is best known

Stefano Ricci is a prestigious luxury brand, known for the quality of its workman-

for the sale of furnishings and works of art from the villas and apartments of the

ship and flair for innovation. While remaining an exponent of authentic Floren-

Florentine nobility.

tine traditions, it has evolved into a full-spectrum luxury lifestyle brand.

Pitti Immagine is dedicated to the promotion of the fashion industry all over the

Tecnoconference – TC group specialises in events organization, bringing to the

world and organises international fairs and promotional events in all areas of fashion.

market the market consolidated experience and expertise in the field of convention communication technology.

Rifle (est. in1958), it is one of Italy’s largest producers of denim clothing and is a flag
bearer for Tuscany quality and forward thinking in response to international trends.

Thales Italia a subsidiary of the Thales group, plays a major role in protecting
public safety and security , guarding vital infrastructure and protecting the na-

Sammontana is a leading operator in the large-scale production of ice cream, choco-

tional security interests of countries around the globe.

late, croissants and frozen pastries.
The Florentine newspaper is published for Florence’s extensive English- speakSalvatore Ferragamo is a major name in the luxury goods industry, with a focus on

ing community. It is available free from 130 points in Florence and Tuscany and,

the design manufacture and sale of footwear, leather goods, clothing, and accessories

since 2015, also in New York

and perfumes, which are all made in Italy.
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